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Executive Summary
Over two thirds (68%, or 840 attendees) were nsidemts of Eugene/Springfield. The
majority of the attendees (64%) had as their pynparpose of the trip as to participate in
the Eugene Film Festival. The average age of vsi®43.41 years and the median age is 46
years. Women represented 60% of the attendees.
On average, attendees have visited Eugene eigbs timhile the median number of visits
was 3.5.
The website, word of mouth, and newspaper wergtimeary sources of information on the
film festival.
Most of the attendees strongly agreed that enjowogal activities (44.1%) and to do
something they had always wanted to do (42%) wemng motivators for attending the
event. Overall, attendees were either very satisf36.1%) or satisfied (61.1%) with the
Festival.
Attendees gave high satisfaction marks for thegrersl and the date of the film festival.
88.9% of overnight attendees stayed two to fivéntsign the area. Most all of the overnight
visitors stayed in a hotel/motel in Eugene. Travatty size was of slightly under 2 (1.86
persons), which is comparable to the area average.
The average total spending per travel party forEhgene Film Festival is $1007.95. The
total estimated participant direct economic imgadhe Eugene/Springfield area is estimated
to be $455,925.
This study did not include an examination of thdtmplier (or sometimes referred to as the
indirect effect) effect of the Festival. There araltipliers for both income and employment.

Most communities or states with ongoing studiegaofristic events report some type of
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multiplier. One should consult with the local vas bureau for such a statistic. However,
one must be cautious with regard to the magnitudéhe coefficient reported by these
agencies as they sometimes are inflated, or arappybpriate for such an event.

Film tourism is recognized as a growing segmenthef tourism industry. Communities
hosting film festivals benefit economically frometie events. The Eugene International Film

Festival attracts noted filmmakers and film enthsts from many countries.

Eugene International Film Festival: 5 www.uni.edu/step
Economic Impact and Visitor Study



Introduction to Evaluation of the Event

Communities around the country invest millions oflars of public monies to construct
venues, such as stadiums and performing arts eeatera tool for economic development.
Proponents promise returns on investment in termmareased sales taxes, hotel/motel tax
revenue, jobs and increased wages. Opponents distttal economic impacts. However, most
agree that the non-economic impacts such as iremtdasgels of civic pride and visibility may be
worth the investment of public and private fundstfese events and facilities.

Mueller (2007) notes that public and private ageseire embracing film festival tourism
as facilitating new sources of income both for Idmasiness and taxation. For example, in the
US the Wisconsin Department of Tourism backed irdiglan a new Sundance Cinema Center
for independent and foreign films and supported Bedoit International Film Festival that
debuted in January 2006. Mueller (2007) also repibudt

“Among some other projects in the US was the LakehMan Independent film

festival and convention supported through a mankegrant and thEugene

Film Festival in Oregonwhich received a tourism grantto attract out-of state

guests.”

The continued expansion of film festivals and thigiancial support by public authorities
is well known. There are clear economic and pdlitleenefits derived from investing in cultural
events since more visitors come to the venue offélsgval and support the local economy
through expenditures on lodging, meals, local pet&lland other leisure activities (Mueller,
2007).

Numerous studies demonstrate the contribution kllttourism makes to the local
economy but few focus specifically on the econoimmpact of film festival tourism (Mueller,

2007). There are only a few examples, such aS#mta Barbara County Convention revealing

that the annual ten-day Santa Barbara Film Festiealerates an additional $7.3 million in
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revenue. A similar result can be culled from th®£2Film and Visual Media in Austin report
which estimates that $9.3 million were generatethieyfilm festival.

Studies of special community events, like film fesls, are needed to demonstrate the
economic contribution to the community (Cromptorgel & Shuster, 2001; Wang, 1997,
Wagner, 1997, McHone and Rungeling, 2000). Econompacts are estimated from the
expenditures made by attendees, performers, amsm) either directly or indirectly associated
with the event (Murphy and Carmichael, 1991). Theypplement the traditional financial
balance sheets provided to the government (Cromptmn & Shuster, 2001), since they address
the broader issue of what community residents vedeireturn of their investment of tax funds.

The Eugene International Film Festival contracteih whe Sustainable Tourism and the
Environment Program (STEP) at the University of tNern lowa to study visitors to the festival.
Data were collected at various sites within thastegtion and venue areas of the festival. The
following report was developed to reflect the clotedstics of visitors and economic impact of
the Eugene International Film Festival held in EnggeOregon at the Valley River Center Regal
15 Cinemas. The following model presents the nafi® for conducting the evaluation of the

Eugene International Film Festival.
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Figure 1.The conceptual rationale for undertaking econamjzact studies.
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As illustrated inFigure 1, the process starts with the residents of the canity paying
funds to different organizations or associationshie form of contributions. These associations
use these funds to subsidize production of an eweatketing, or development of a facility.
Such a development attracts nonresident visitoi sgend money in the local community. This
new money from outside the community creates inc@ané jobs for the residents in the

community. This completes the cycle: community desis invest contribution funds and they

That attract
visitors

A

A 4

To the
Associations

A 4

Which uses them to

subsidize

organizing events

receive the return on their investment in the fafmew jobs and more household incomes.

Based on the above model, the task of this econonpact analysis is:

to estimate the magnitude of the return to the camty; and

to provide a tool for the planners to further suppmd develop such events.
This study was conducted to measure the econonpadtrof Eugene International Film

Festival during the month of October 2007. ThetiFaswas held at the Valley River Center
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Regal 15 Cinemas. The Festival had 235 entrieschwivere narrowed to 94 films from 17

different countries

Methodology

A questionnaire-based survey was designed to fgertiaracteristics of attendees to the
Eugene Film Festival, to assess their level os&attion and the economic impact of the even.
Surveys were collected during the event by the epensonnel and returned to the STEP for

analysis. One hundred and thirty four surveys wenarned.

Survey Results

Attendee Characteristics

Over two thirds (68%) of the attendees were fromabtiown.

Figure 1.

Residency in Eugene and Visitor Percent Attendee

Resident

Visitor

The majority of the attendees (64%) had as th&ingmy purpose of the trip to participate
in the festival, while 24% were visiting friendscarelatives. The average age of the attendees is

43.41 years and the median age is 46 years. Meas@mted 40% of the attendees, while 60%
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were women. The majority of the attendees who chowsespond to their income level (14.3%)

belong to the $35,000-$49999 income range, whifé 4Bose not to answer (Figure 2 below).

Figure 2.
Attendees Income Range
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Attendees were asked to provide their level of atlanal attainment. Figure 3 reports
these findings.

Figure 3

Educational Attainment of Attendees
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On average, attendees have visited Eugene eigbs twhile the median number of visits
was 3.5. Over 60% (62.1%) of the attendees stayethight, while 37.9% were there for day
trips. As illustrated in Figure 4 below, 88.9%avernight attendees stayed two to five nights in

the area. The average number of nights was 4.8% apé&ugene/Springfield. Of the overnight
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attendees, 38.5% stayed in local hotels/motelsti#ardl0.3% stayed with friends and relatives.
The remaining attendees did not indicate lodgirefus

Figure 4

Number of Nights Spent in Eugene by
Overnight Visitors — In Percent
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The travel party sizes ranged from one to four peopor out of town attendees, the

mean travel party size was 2 persons, which is ewatgbe to the area mean travel party size.

Satisfaction of Attendees

Attendees were asked to rate their overall satistacwith the film festival. Overall
(97.2% were satisfied), attendees were either satigfied (36.1%) or satisfied (61.1%) with the
Festival. The mean overall satisfaction was 4.3Z @cale of 5=Strongly agree and 1=Strongly

disagree.
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Figure 5

Overall Satisfaction with the Visit (n=36)
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In addition, attendees were asked to rate thegeagent on aspects of the film festival.
The following table provides the results in percamdl the mean value of each item.

Table 1 — Satisfaction with Film Festival Attribate

Evaluation of Strongly Agree Neither Disagree Strongly Mean
Agree Agree nor Disagree
Disagree
Was the ticket 23.1 38.5 25.6 5.1 3.86
price right
Did you like 20.5 33.3 20.5 4.0
the movies
overall
Did you like 10.3 5.1 35.9 2.6 3.43

the workshops
you attended

Did you like 23.1 43.6 10.3 5.1 4.03
the festival
location

Were the 82.1 12.8 4.86
personnel
helpful

Was October 38.5 51.3 51 4.35
a good time
for the festival

5=Strongly Agree; 1=Strongly Disagree
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Motivations to Attend the Film Festival

Attendees were asked to rate the importance oh@euof factors which prompted
attendance to the event, and issues related toiaegen of the event. Table 2 below shows the
agreement with particular motives for attendingEHugiene International Film Festival.

Table 2 — Motivations for Attending the Event, lar€ent

Motive Strongly Agree Neither Disagree Strongly Mean
Agree Agree nor Disagree
Disagree
To have a good 28.2 51.3 7.7 4.24
time with
Friends/Family
To Relax 12.8 46.2 20.5 7.7 3.74
To Enjoy 38.5 28.2 20.5 4.21
Social
Activities
To Do 46.2 28.2 10.3 2.6 4.35
Something |
Always wanted
to Do
To Learn What 23.1 66.7 2.6 4.17
the Festival
Has to Offer
To Learn 17.9 28.2 30.8 7.7 2.6 3.59
About
Filmmaking
To Support 33.3 30.8 7.7 20.5 3.83
Local
Filmmaking

5=Strongly Agree; 1=Strongly Disagree

Most attendees strongly agreed that they were dittgnthe event because they had
always wanted to attend a film festival (46.2%)d a@o enjoy the social activities (38.5%).
Visiting with friends and relatives and learningoabwhat the film festival had to offer were

also strong motivators.
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Sources of Information for the Film Festival

Attendees were asked to indicate the main sourtc@damation they used to become
aware of the festival. Table 3 presents these ssurcpercents (attendees could choose all that
applied). The website, word of mouth, and newspare the primary sources of information
on the film festival.

Table 3: Sources of Information, in percent

Sources Percent
Convention Bureau/Visitor Center 2.6

Television 0.0

Newspaper 35.9

Word of Mouth 43.6

Website 46.2

Brochure 2.6

Magazine 2.6
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Economic Impact of the Festival

Table 4 shows the mean spending in Eugene/Spridgiied in Lane County as a result

of the Eugene International Film Festival.

Table 4. Mean Spending per Travel Party (2 persfmmgput of Town/Area Attendees

SPENDING CATEGORIES MEAN Per ESTIMATED Local Resident
Travel Party Sizd TOTAL SPENT Total Spent*

a. Lodging expenses (i.e., hotel, motel, campiantal, etc.) 453.31 190,368

b. Eating and drinking places (i.e., restaurdndss, etc.) 136.96 57,540 12,656

c. Groceries 52.00 21,840 2,757

e. Buying locally produced foods, wine, beer 138.57 58,380

f. Transportation expenses (i.e, gas, service), et 26.76 11,340 4,400

g. Admissions 54.10 22,680 12,650

h. Shopping 146.25 61,320

TOTAL SPENT FOR EUGENE/SPRINGFIELD By 1007.95 423,468 32,457

OUT OF AREA ATTENDEES

*550 local attendees, x their mean expendituretdteant/bar $23; groceries/goods $5.00;

transportation $8.00; and admissions $23.00. Retsdeported a mean party size of 1)

The highest mean expenditure per travel party (npeaty Size is one person) is lodging

($453.31) for Eugene/Springfield (Table 4). Therage total spending per travel party for the

Eugene Film Festival is $1007. The estimated diemctnomic impact of the participants and

attendees amounted to $423,468 based on 2 persommaypel party. It is estimated there were

420 travel parties (68% were tourists, 1236 atteade840 / 2 per party = 420). Factoring in the

resident impact adds another $32,457 in total Spgndor a total direct spending impact of

$455,925.

Eugene International Film Festival: 15
Economic Impact and Visitor Study

www.uni.edu/step




2007 Eugene International Film Festival
Celebrity Overview

Celebrities participating in the 2007 Eugene Indtional Film Festival added much to the
excitement of the event — during and into the fituFhere was networking, socializing and
community involvement. A number of food and beger&latches occurred spontaneously.
Restaurants benefiting that could be confirmeduitet! Rennie’s Landing, Hole In The Wall
Barbecue, North Bank, McGrath'’s, the Valley Rivan@r Food Court and the Valley River Inn
Sweetwaters.

The most outstanding success for the festival atetted filmmakers was the acquisition of
three films by Rivercoast Films Distribution. Ited celebrity Mike Katchman led a workshop
on “Distribution for Independents” and acquiredetifilms for his company that captured his
interest after attending their festival showingsfourth offer was made, and remains pending, to
acquire a film not shown at the festival but wiittehcial and ownership roots in Eugene.

Establishing the Eugene International Film Festash boutique market is an outstanding
accomplishment for the festival that will bring tpterm benefits to the community. Filmmakers
and festival attendees will be attracted to thévakas a result. Adding to this is the totally
unique Rivercoast Films Distribution model for ipgadent filmmaker’s that was introduced at
the festival.

Mr. Katchman’s business model is based on complatsparency regarding royalty payments
due to filmmakers signed with his company. Indejes filmmakers receive immediate
information regarding the performance of their fibtylogging onto the Rivercoast Films
Distribution website and accessing up to date firennformation by entering their unique
password. Rivercoast Films Distribution, throughavative planning, is offering independent
filmmakers a greater return than that availableugh traditional distribution channels.

Mike Katchman, after a distinguished career with major studi@s long dreamed of being at
the helm of a distribution company dedicated totmgehe needs of independent filmmakers.
“The Eugene International Film Festival played @goninent roll in establishing Rivercoast
Films Distribution, he states. The three filmafrthe festival that signed with us have proven to
be very big deals for the company.”

Early in his career he was with Orion when the canypwas garnering Academy Awards for
films such as “Dances With Wolves.” After Orionsvacquired by MGM he soon became VP
of National Marketing for that company. A few ygdater he was hired to lead the Lions Gate
National Distribution team, racking up hundredsauflions of dollars in sales annually.

Mike Katchman brought invaluable credibility to tBagene International Film Festival. He will
be back in future years to shop the festival.
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Paris based Producer/Director/Screenwiitell Hollander attended the Eugene International
Festival for the North American premiere of hisriale feature length film "H for Hunger" ("F
Comme Faim"). Its showing at the festival wa® avorldwide festival premiere. The
premiere of “H for Hunger” at the festival createdch discussion and established the ability of
the festival to serve this valuable need in indegen filmmaking. The film stars Dominique
Pinon (Joseph ithe Fabulous Destiny of Amelie Poulain

Unique cinematography and a dramatic monologue auertb deliver a hard hitting message
that is a heavy dose of reality in "H for Hungelt'is a graphic, humanistic portrait of the
millions of people who go hungry every day, of theusands that die every day of starvation
and of the rampant hunger-related diseases theadpo others. "H for Hunger" presents the
callous worldwide ineptitude with which individuasd organizations address the problem of
hunger. It leaves the viewer uneasy but able tterstand the solutions.

Mr. Hollander was accompanied at the festival lsydureenwriting wife Régine Michel.
Together they contributed much to the internati@maaharaderie of the festival. On one occasion
they and a group of filmmakers enjoyed a visiti® U of O’s Jordan Schnitzer Museum of Art.

He is the author and/or co-author of 18 books asdHad numerous articles published
worldwide in publications such as “Smithsonian” @)S“Reader’s Digest” (Canada), “Color
Foto” (Germany), and “Science Et Avenir” (France).

FilmmakerErik Fransman presented his Dutch classic “In Retrospect.” Hg\served on the
board of the Dutch filmmaking association NBF fOrykears, three as Vice President and three
more years as President, his “International Pets@3avorkshop was engaging and insightful.
He covered European Film Distribution, the busire@d3utch Filmmaking and insight into the
making of “In Retrospect.”

With irrepressible social skills he captivated diglience and soon had a congenial networking
group walking the Willamette River bicycle path aranore times a day during his stay.

Oregon’s filmmaking history was presented3igve Oster Executive Director of the Oregon
Film and Video Office. Mr. Oster presented cligdilms that have been shot in Oregon to an
enthusiastic group of students.

His credits include two feature films and some B0Qrs of television programming. His
broadcast credits include being the Supervisinglirer of “Star Trek: Deep Space Nine.”

Legendary Production Managetan Neufeldled a workshop on Production Management.” It
would be difficult to find a better known or moreaiified person to talk about production
management than Stan Neufeld. Mr. Neufeld has egbvikorldwide with the biggest names in
the industry. ALifetime Achievement Award was presented to Stan Neufeld as an industry-
wide highlight of the festival.

“Crouching Tiger, Hidden Dragon” and “Hero,” twacently very successful films were bonded
by Stan Neufeld. He was head of production at ©working with Mike Medavoy to bring
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films such as “Dances With Wolves,” “The Silencd.aimbs,” “Amadeus,” and “Platoon” to
worldwide audiences.

Before moving to Orion Mr. Neufeld was head of praiibon for Dino De Laurentis. Films
under his production management included “King Kcergd “Three Days of the Condor.”

His early years were spent with Gene Autry’s conydaying A Pictures, a time he remembers
with affection. His first job was breaking horghat would be used in the westerns the company
was producing. After learning how to be throwmfra horse without being injured, he began
performing stunt falls on camera.

His wife Lesley Neufeldled a workshop on Costumes and Wardrobe that pes  the public
throughout the festival. She arranged to brinduecuss DNA certified to have been worn by the
stars of “Waterworld” and selected other films &las worked on.

Films benefiting from her wardrobe skills includeirates of the Caribbean,” “Spinal Tap” and
“The Chronicles of Riddick.”

Mike Roberts presented “The A to Z of Moviemaking.” Mr. RolseHhas served as a production
accountant on many hit films. His representatieglits include “It's a Very Merry Muppet
Christmas Movie,” “Ace Ventura: Pet Detective,” ‘@lntouchables,” “Pretty in Pink,”

“Connie and Carla” and “Rocky IV.”

The festival had initially booked Academy Award wing sound mixe€hris Newman to
headline the audio workshop. But he was hiredotealind on a film scheduled for production
at the same time as the festival. He is plannmgttending the 2008 festival.

In Mr. Newman'’s place the audio workshop featufgte Kovalik , legendary for his lively and
personable audio presentations. He clearly demaiadtthe characteristics of different
microphones and how to apply their properties fiwang great audio for film, television and
stage.

Former Eugene filmmakdim Hoover presented his short film “The Divine.” Now livirajmd
working in the Southern California production markkis was his return to Eugene to present
the film for the first time. “The Divine” was shot 35mm in Junction City, Cottage Grove and
Little Fall Creek. Featuring an all Oregon cadl arew, “The Divine” has received multiple
first place awards for its excellence. It is alsdoreign distribution.

Perhaps the most popular workshop was the ScretemnsvRetreat. Held in advance and leading
up to the opening of the Eugene International Fkstival over four days. It was led by
Hollywood veterans Tom Sawyer (Writer/Producer) &mth Sherman (Literary Agent).
Screenwriters were treated to four days of intemsigtruction including critiquing and how to
pitch a screenplay to a studio or producer. Dail§ing assignments were given.
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Tom Sawyer, best known as the Producer of “Murder, She Wiatdegendary for his
inspirational writing classes. He is totally deated to helping screenwriters achieve their story
writing best and master the skill it takes to sesbdly pitch their script to Hollywood agents
and executives.

He is the author of several books including “Fiot\riting Demystified,” the benchmark book
that any screenwriter should read. Tom Sawyetraasled extensively teaching and mentoring
screenwriters. He launched his career as an imdigppe filmmaker. Tom Sawyer has taught
writing at colleges and universities, including UELHe is a popular presenter at writing
conferences.

Mr. Sawyer has written nine network TV pilots, I€fisodes and has been Writer, Producer, and
Showrunner on staff of 15 network series. He lelmominated for an Edgar and an Emmy.

Ken Sherman is President of Ken Sherman and Adsscia Beverly Hills based literary agency.
An agent for more than twenty years, Mr. Sherm@nagents screen, television and book writers
as well as life rights.

Representative clients include John Updike; Daviie@on (author ocdnow Falling on
Cedarg; Tawni O’Dell, whose first novdBack Road$ecame an international best seller and
Oprah Book Club selection; Anne Perry (the worlokst-known Victorian murder mystery
writer and author of 50 books; and the estatesuss Bufiuel and John Hersey.

His teaching credentials include his course “TheiBess of Writing for Screen, Television and
Publishing,” which he has taught numerous timdd&t and UCLA for more than six years.
He serves as Arts and Cultural Affairs Commissianghe City of West Hollywood, is a
founding member of the British Academy of Film arelevision Arts/Los Angeles (BAFTA)
and is a member of both the Academy of Televisiots And Sciences and the International
Advisory Board of the Christopher Isherwood Fouratat
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Number of films in the festival
87 films in the competition.
7 invited films

1 collection of award winning films by area higtheol students courtesy of the annual “Youth
Visions” festival.

Attending Filmmakers

Andrew Collen and Amy Collen For Annie
Portland, OR

Cullen Hoback and Aaron Douglas Freedom State
Portland, OR

Terry Mitchell Little Frogs
Houston, TX

Justin Hunt American Meth

Farmington, NM

Jeff Grinta and Sage Grinta Burnt Chocolate Water
Vancouver, WA

Mark Hoffman Shut Up and Ride
Portland, OR

Eric Slade and Jessica Wilson Legacy of Fire
Portland, OR

Brian Tischer and Lisa Karr Paraphernalia

Kansas City, MO

Neil Mandt Last Stop for Paul
Los Angeles, CA

Colin Stryker River Ways
Portland, OR

Michael Capellupo The Chair
Toronto, ON

Eugene International Film Festival: 20 www.uni.edu/step
Economic Impact and Visitor Study



Mike Raven and others Kayfabe
Vancouver, BC
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Films Signed to Distribution Deals
American Meth Justin Hunt

Several facets of the American methamphetaminesepare presented in this cross-country
journey. From the oil fields of Wyoming and New X, to the teens of Montana, to the
homeless in Portland, OR, filmmaker Justin Hunbsai blue-collar tale of tragedy and triumph.
Actor Val Kilmer narrates the 83 minute film agxplores both the damage being done and the
community efforts to reclaim America.

The Garage Carl Thibault

Matt, 18, works at his dad’s garage and dreamting out and following his passions, where
ever they may lead. But it isn’t easy — abandomiisgather who has a drinking problem and
expects Matt to take over the garage; and the wéuldeoman in his life, who he’ll have to
leave behind. This is a story about having youoletife in front of you, with all your hopes
and dreams still possible. It's about thinkingdifly things had been different.” When, in
reality, they were just the way they were suppdsduk.

Berkeley Bobby Roth
Social activism came of age in the 1960’s. SoB#d Sweet.

Just as sex, drugs, rock & roll, hippies and Vigtremters our consciousness, so it does for Ben
Sweet. A conservative, well-brought-up 18-year+oiddle class, shy, white boy who enters UC
Berkeley in 1968 to study accounting and avoiddiadt, Ben gets thrown smack in the middle
of a home grown revolution, and a whole new world.

Ben arrives on the charged Berkeley campus naiuethe politics of the world. Through his
music and writing, a combination of Hendrix and@ta, he is slapped with a politically based,
knowledge driven and sexually laced awakeningmately finding himself. With an ever-
increasing defiance, he joins his fellow studentsalling for change in both social equality and
the war through rallies, protests and song.

This new culture of opposition spreads like wildfirNowhere is this political movement as alive
and well as on college campuses across the UnitgdsSand no college campus embodies the
political movement and spirit of the counter-cuitas at Berkeley.
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