Preparing Confierence Poster
Presentations:
Everything You Need to Know

Kim MacLin, Ph.D.
Department of Psychology
University of Northern Iowa




Content

Complete and self-supporting infermation

Abstract, Introduction, Methods, Results,
Conclusions

Main: points vs. detall

Minimize narrative—use bullets
Visual Aids

Column format (so people don't have to
Cross Ini front of eachi other to read poster)

Proofi read your poster!




Style: General Principles

airge an area you
DONIF pin up alpa

distance.

=nd! out from the confierence materials how

lave to display your poster.
el

People must be able; to read your poster at a

It sheuld be, attention-grabbing, while still

profiessional.
Use color, graphs,

figures, pictures and tables to
lllustrate impertant: points.

Construct a banner for the title.




General Principles...

Make use of University logos, stickers, and
seals.

Color/style-coordinate with: members: of
the same lab.

Remember, your poster is a reflection on

Vou, Your department/erganization, and
University—make It great:!







Style: Construction Paper Off-Set

Use colored construction: paper: to off-set
White 8 2 x 11 manuscript pages.

Use school colors or other bright colors.
Total Cost: $5




Construction Paper Ofif-Set...




Construction Paper Ofif-Set...




Construction Paper Ofif-Set...




Style: Poster Board Offi-Set

Same principle as the construction paper

style.
Get poster board from Target, Wal-Mart,
an art supply: store.

Use a paper cutter to cut poster board to
SIZE.

Use spray adhesive or double sided tape
Lo secure manuscript pages, o poster
board.

Total Cost: $10




Poster Board Off-Set...
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Poster Board Ofif-Set...
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Poster Board Off-Set...




Poster Board Off-Set...




Poster Board Off-Set...




Style: PowerPoint

Create your poester in' PowerPoint.
Print on' high quality: laser color printer.
Have laminated for long-term: durability.

Alternatively, use pre-printed: stationary.
for the same efiect.

Total Cost: About $1 per page for
laminating at Staples, 15 cents per color
print at SAB computer lab.




PowerPoint...
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Style: Blow-up Method

Create poster in Word.

In page-setup, choeose landscape, fiormat;, legal
Paper.

Using 12 pt font fior title and &' pt font for text

dleng with section breaks andl celumns create
VoUr poster In miniature on a single; page.

Print on high quality: laser printer.

Tlake to Kinko's or eguivalent' and' have them
enlarge.

Total Cost: $7-$12




Blow-up Method...

A paradoxical age difference in the illusion of truth effect:
Repeated warnings about false information increase belief in that information
Lan Skurnik, Denise Park, & Norbert Schwarz

University Of Michigan
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Blow-up Method...
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Blow-up Method...
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Your Handout:

Something for your readers to take home.

I you are doing the blow-up method your eriginal one
Page copy can also be your handout.

I youi are using PowerPoint, you can print out thumbnails
of the slides or the outline view.

Create one padge "publication-looking” hamndout.

Your research paper, if ready. If it is a draft say so! And
note that the information should not be cited or guoted
with permission.

Make sure the handout includes a full citation including
the conference name, date and location.

It all else fails, have a sign-up sheet to gather emails and
addresses so you can send information later.




. Malpass

shaubd be recognized that these
e affecied by relevant
information tha is available w the wime:
situaion of picking  persoa oat of 3 photo spread
Tincup - ality and
C n\m.ll nformation is sometimes provided.
previous research found  that  criminal
tive peocessing of
the verbal description and leads 10 misidentification
of rges in a mock witness pardigm.  Given the
. —

an cycwitness context. This paper proposes methods
designed to assess the effect of criminality on
eyewitness identificatson.

Criminality
The literature has supporicd the cacriion that
individuals hold well-f : stercotypes

Understanding the complex clemems of these
ypes and theit effeet oa witness

001, Herrera, MascLin, &
12) have found that mot oaly are there
agreed upon elements o

#47) but also that participants fillcr_information
identifications.

Criminality & the Mack Witness
The situation of picking a person out of a photo
spread lincup ety fata itk
criminality and explicit criminal informat
provided (this persor
wever, how does the

viows rescarch (MacLin, Malpass &
Hervera, 2000; MacLin, Malpass & Hemera, 200
examined  how milive processing in 8 mocl
wimess idemtification peocess was affecied by
ITIETITE INMIMAoN provided 10 the Mock Wit

e examined the accu of

n in identifying & target (in target pre
target  absent limeups) under three o

Your Handout...

. Vivian Herrera’, & Brandi Juntunen'
v of Texas at El Paso
Physical informaden
sminal infosmation oaly. sad (3) bodh
pnwm and criminal information
A “criminality effect” is operating such that
rospunsn wore showod oward s individeal who
Jooked more like 4 criminal insead of the acual
target which the physical descriphion provided should
have guided them to.
Given the serious implications for eyewitness
amportant 10 evaluate
effect” in an cyewitness context

Methadological Considerations
of our goals was lo preserve the eye witness

factors likely preseat in @ real-world secnano yet
benefit from experimental control. Thus, careful and
thoughtful transposition  of  critical  real-world
~ariables 10 @ laboratory setting was imporan,
Some variabies (0 consider.

+  Rescarch context and ecalogical validity

*+  Plausibility of rescarch scenario

+ Surprise

+  Faces of varying eriminality

Stimulus Development; Finding a Perp

Males (N=31) were recruited from ihe University
of Northem lowa to have digital photos taken for
posibe usc in  study

Photos were bead and upper body shot againsi a
cinder block wall

Rescarch participants (N=29) asting =9 judges
evaluaied the phoios on 7 poinl scales
distinctiveness, attractivencss, familiarity., |
memorability, and criminalily.

They were also asked 10 provide 3 descripiion of
the face and indicate whether or nol they knew the
individual in the photo.

Criminality ratings were cvaluated. Perp had 1o
have & moderste o high crimimality rating so lineups
could be constructed around him such that in some
instances he would have the highosi criminality
vating, and in ofhers he would mot have the highest
rating

Fuces were excluded from  consideratio
more than one judge indicaied knowing the person;
the person had dack h .
reasonablle lincups would be »hlruwl: 0 ConsrucL
around a perpetrator with dark hair); the persom was
wearing glasses or a hat in the phato

Stimulus Development: Crime Videa
A video was created showing the theft of money
out of a wallet in a geaduale stadent office
space
Efforts were made 1o cnsure that the video
looked “real” thas. the camers potition was such that
it appesred 1o be 3 surveillance camera (high
wnobstructed. angled v
ouversed. udied, worked on

dco, the perp whe 15 slows
als money out of 2 purse left on one

on of the tape that the participants are
viewing {ihercfore there is no alert to the theit).
1 i video run-time is approxinately 13

The quality is geod, providing opportur

(3 mules-including the perp, and 6 females).
audio portion of the ape is mot intended

Stimulus Development: Lineups
e m‘up‘ were created

*  Targel Presemt (TP)--5 visually similar foil
plus the per comgrise the linep. The
perp has the highest criminal ity rating

*  Target Present + High Criminality (TPC
visually  simi foils, plus the perp
comprise the lineu ¢ of the foils has a
higher criminality vating than all of the

(TA)-6 visually similar foils

1 mock witness (est

{ famess (Malpass & Lindsay, 1999). Mm'i
wilnesses were provided y

dge's responses ) i

& the man from the linewp.

Short. Plond hase
Thin lips

Design
Criminality--Varying lineup construction
ontext--Varying
rescarch pupose
Yiekding 2.3 (ype of lincup: arget abscr, trget
peesent amc gl prcscmt + high i) % 2 (raoarch
contest; social perveption study, eyewitaess study)

Procedure
Eyewitness Study

Participants will be told they are participaling in
a study on e yewitness identifs and that they will
be: viewing a vidoo and making a laicr identification
The participants will be given a lineup and 2 data
sheet where they will indicate their selection as well
s their confidence rating.
*Social Perception’ Study

Participants will be told they will view s
circuit shot of office space in another building and
that their 1wk is 0 evaluste social distnce. and
arious aspects of momverbal communication on
rating sheets provided 1o them.  During a second
session 8 week later they will presumably roceive
feedback on their nonverbal communicaion detection
ability. The participants will be told that it was
brought 1o the zc\umn s aucntion that some

last week's session, .u-l .rm a member of public
safety s there 1o follow-up and get additional
afursmmton, fren horn. They. will ies be iven 4
lincup and a data sheet where they will indi
sclestion as well as their level of coafidence.

cssity of transposing as muany
real” eyewitness situation (bo
and system variables) into a laboratery

The main theoretical goal though is 1o cvaluate
whether the criminality cffect s cvideat in
eyewitness identification situations
Conscicntions  rescarchers  are  already
incorporating lineup calibration metwds imo thei
witness identification studics 1o ensure fair” lineups.
However, current measures of lineup faimess do
minality” of the faces.
y y effect
in & mock witess parsdigm, with otherwise fair
lincups, and if it is replicated in an cycwimess
dentification task. serious consideration must be paid
1o this overlooked bias inherent in both research and
practics

Contact Information
I you would like more information or would like
copy of the manuscript when it i ready, please
contact Kim MacLin Department of Psycholoy.
University of Norihern lowa, Cedar Falls, 1A 30614,
of via email at kim maclin@ sni cdy. Check out our
websites for information on our other research
projects. K 2 Hip umi edu/maclink
dHeyewitness, vicp.odu.




Don't Forget....

PUSH piRs
At least 50 handouts
Optional: business cards or address labels

Carry your poster with you on your
travels. Luggage does get lost!




The Big Day

Dress profiessionally!! Iff you have ANY doubt as te
what thisi might mean, ask a trustedi frienal or
PIrofiessor.

Be prepared to give “tours” of Your poster.
Your poster session willt typically be about 1.5-2 hours
long.

YoUu are reguired to be present at your poster for that
entire time, though you' cam (and should) sneak away.
o see other posters, just return: promptly.

SOme confierences have a vViewing period where you
poster is up longer (before, after or both) than the
actuall session when you willbe there.




The Big Day...

Remember, this is a time to meet people
and show off your research, so it is to
your benefit to be present at your poster,
AND to limit discussion: with your friends
(You| can talk to them anytime).

Relax! Enjoy the feedback, conversations
and people you will meet. Remember, you
DO know what you are talking about!




Useful Links




