Program Goals and Objectives Communication Division

The mission
 of the Communication Division mirrors that of the Department of Communication Studies, which is: to assist students in becoming informed, responsible, creative, and critical communicators; to enhance student knowledge of, and skill in, the construction, interpretation, and distribution of communication in diverse cultural and global communities; and to promote theoretical understanding and professional/personal practice of effective and ethical human communication between and within a broad range of contexts and communities.

The Communication Studies Department and the Communication Division share the following strategic plan.

1. Develop, maintain, and deliver excellent classes, curriculum, and scholarship in order to cultivate the intellectual vitality for our students and faculty that is central to our mission and that of the University.

2. Maintain a critical mass of faculty and students who provide service to the University community as a whole and who enhance the communication competence that is required by the tasks involved in running an exemplary university.

3. Bring recognition to the University, College, and Department through high-profile student and faculty efforts.

4. Make significant contributions to the U.N.I. community in the forms of curriculum, research, and individual efforts that enhance University efforts to understand and benefit from diverse peoples, processes, and experiences in the development of effective and dedicated citizens.

5. Successfully maintain caring, ethical, and effective communities within the Department and its Divisions/Programs so that collegiality enhances efforts to accomplish 1-4 above.

The Communication Division places an emphasis on both graduate and undergraduate education. The Division faculty provides the University with classes intended for majors, minors, and the Liberal Arts Core (Oral Communication; Ethics). The work of the Communication Division faculty fits the mission of the College of Humanities and Fine Arts: “through the arts and humanities and the study of human communication, the faculty and students of the College strive to understand the qualities which make us human and how those qualities are expressed. It is the mission of our college to provide an excellent education to our students so they are able to effect their own continued intellectual, moral and aesthetic growth.”

Goals and objectives specific to the Communication Division are also included in the Student Outcome Assessment Plan, approved February, 12, 2003, which lists six outcomes and competencies we expect of our students. Students will learn to: communicate effectively with those from other cultures, reflecting an understanding of self as a social being and of the role communication plays in creating, sustaining, and changing culture; be sensitive to and apply ethical standards to a variety of communication events and contexts; display competence in creating, presenting, and interpreting oral, written, and visual messages in a variety of contexts; understand the dynamic and complex nature of relationships, and be able to apply effective communication strategies to enhance interactions; locate information and apply appropriate research methods to investigate and analyze communication in a variety of mediated and non-mediated settings, events, and texts; understand, evaluate, and apply communication theories.

Electronic media

Program Goals and Objectives

The mission
 of the Electronic Media Division mirrors that of the Department of Communication Studies, which is: to assist students in becoming informed, responsible, creative, and critical communicators; to enhance student knowledge of, and skill in, the construction, interpretation, and distribution of communication in diverse cultural and global communities; and to promote theoretical understanding and professional/personal practice of effective and ethical human communication between and within a broad range of contexts and communities.

The Communication Studies Department and the Electronic Media Division share the following strategic plan.

1. Develop, maintain, and deliver excellent classes, curriculum, and scholarship in order to cultivate the intellectual vitality for our students and faculty that is central to our mission and that of the University.

2. Maintain a critical mass of faculty and students who provide service to the University community as a whole and who enhance the communication competence that is required by the tasks involved in running an exemplary university.

3. Bring recognition to the University, College, and Department through high-profile student and faculty efforts.

4. Make significant contributions to the U.N.I. community in the forms of curriculum, research, and individual efforts that enhance University efforts to understand and benefit from diverse peoples, processes, and experiences in the development of effective and dedicated citizens.

5. Successfully maintain caring, ethical, and effective communities within the Department and its Divisions/Programs so that collegiality enhances efforts to accomplish 1-4 above.

The Electronic Media Division places an emphasis on undergraduate education. The Division faculty provides the University with classes intended for majors and minors. The work of the Division faculty fits the mission of the College of Humanities and Fine Arts: “through the arts and humanities and the study of human communication, the faculty and students of the College strive to understand the qualities which make us human and how those qualities are expressed. It is the mission of our college to provide an excellent education to our students so they are able to effect their own continued intellectual, moral and aesthetic growth.”
The goals and objectives specific to the Electronic Media Division are included in the Electronic Media Division’s Mission Statement. Course work in the Electronic Media major provides a solid educational foundation for a variety of careers in the ever-changing communication industries. During their course of study, students explore both media processes and applications as part of a strong liberal arts-based education. Consistent with the Department of Communication Studies Strategic Plan and the Electronic Media Student Outcomes Assessment Plan, the E-Media Major is designed to reach four important educational objectives:

1. Create educated consumers of electronic media. We help students develop the critical tools to evaluate quality, reliability, and credibility of many forms of programming delivered via electronic media.
2. Develop in the students a sense of citizenship. The electronic media are responsive to their audiences, so it is important for students to learn how they can be involved with (and influence) electronic media on local, regional, and national levels.
3. Create effective and ethical electronic media professionals. Electronic media are an integral part of our society, whether used to inform, entertain, or persuade. Individuals must have the skills and knowledge to create and distribute messages appropriate for their intended audiences, while having accountability for the programming they produce.
4. Allow students to make informed career decisions and develop realistic career expectations. There are a growing number of careers that utilize electronic media, including those in the retail, service, and manufacturing, and information fields. By learning about many different aspects of the expanding range of options, students are better prepared for the future, and for establishing their own career goals.
Mass Comm

Program Goals and Objectives

The mission
 of the Mass Communication Division mirrors that of the Department of Communication Studies, which is: to assist students in becoming informed, responsible, creative, and critical communicators; to enhance student knowledge of, and skill in, the construction, interpretation, and distribution of communication in diverse cultural and global communities; and to promote theoretical understanding and professional/personal practice of effective and ethical human communication between and within a broad range of contexts and communities.

The Communication Studies Department and the Mass Communication Division share the following strategic plan.

1. Develop, maintain, and deliver excellent classes, curriculum, and scholarship in order to cultivate the intellectual vitality for our students and faculty that is central to our mission and that of the University.

2. Maintain a critical mass of faculty and students who provide service to the University community as a whole and who enhance the communication competence that is required by the tasks involved in running an exemplary university.

3. Bring recognition to the University, College, and Department through high-profile student and faculty efforts.

4. Make significant contributions to the U.N.I. community in the forms of curriculum, research, and individual efforts that enhance University efforts to understand and benefit from diverse peoples, processes, and experiences in the development of effective and dedicated citizens.

5. Successfully maintain caring, ethical, and effective communities within the Department and its Divisions/Programs so that collegiality enhances efforts to accomplish 1-4 above.

The Mass Communication Division (including Public Relations and Journalism) places an emphasis on undergraduate education but also has strong graduate education programming. The work of the Division faculty fits the mission of the College of Humanities and Fine Arts: “through the arts and humanities and the study of human communication, the faculty and students of the College strive to understand the qualities which make us human and how those qualities are expressed. It is the mission of our college to provide an excellent education to our students so they are able to effect their own continued intellectual, moral and aesthetic growth.”
The mission specific to the undergraduate Public Relations Program is two​fold: 1) to prepare students, within a liberal arts context, for positions in public relations within organizations and professional agencies; and 2) to prepare students for graduate study by providing them with foundations in mass communication theory, methodology and related skills and knowledge—mission statement for the undergraduate major in Communication/Public Relations, adopted by the Mass Communication Division faculty.

Graduate Program

Program Goals and Objectives

The mission
 of the Department of Communication Studies mirrors the mission of the Graduate Program, which is: to assist students in becoming informed, responsible, creative, and critical communicators; to enhance student knowledge of, and skill in, the construction, interpretation, and distribution of communication in diverse cultural and global communities; and to promote theoretical understanding and professional/personal practice of effective and ethical human communication between and within a broad range of contexts and communities.

The Communication Studies Department and the Graduate Program share the following strategic plan.

1. Develop, maintain, and deliver excellent classes, curriculum, and scholarship in order to cultivate the intellectual vitality for our students and faculty that is central to our mission and that of the University.

2. Maintain a critical mass of faculty and students who provide service to the University community as a whole and who enhance the communication competence that is required by the tasks involved in running an exemplary university.

3. Bring recognition to the University, College, and Department through high-profile student and faculty efforts.

4. Make significant contributions to the U.N.I. community in the forms of curriculum, research, and individual efforts that enhance University efforts to understand and benefit from diverse peoples, processes, and experiences in the development of effective and dedicated citizens.

5. Successfully maintain caring, ethical, and effective communities within the Department and its Divisions/Programs so that collegiality enhances efforts to accomplish 1-4 above.

The Graduate Program in Communication Studies places an emphasis on graduate education; however, the work of the Graduate Program faculty supports the undergraduate mission of the College of Humanities and Fine Arts: “through the arts and humanities and the study of human communication, the faculty and students of the College strive to understand the qualities which make us human and how those qualities are expressed. It is the mission of our college to provide an excellent education to our students so they are able to effect their own continued intellectual, moral and aesthetic growth.”
The mission specific to the Graduate Program in the Department of Communication Studies is two-fold: to provide students a strong theoretical and research background in communication studies and to offer communication education targeted to support specific careers. The overall objectives specific to the Graduate Program are to: (a) provide an overview of the communication field, (b) to enhance students’ analytical skills, (c) provide a strong understanding of one or more research methods, (d) refine students’ professional writing and oral communication skills, and (e) provide career/educational direction.
� The mission statement was approved by the Communication Studies Department faculty, Fall 1996.


� In 2000, Acting Head Rick McGuire informed new Head, John Burtis, that he (McGuire) had discarded the elaborated strategic plan developed by the Department in the past “as overly-ambitious, complicated, and vague and he had centralized a number of decision-making functions … that the new Head [consequently, later] decentralized…; [in short,] because [McGuire] did not find it a useful planning document.  The [new] Head [did] not reconvene the faculty to reconsider the plan, rather, … [this] is a description of the strategic plan as it is articulated by the current Head when he describes what the Department is trying to accomplish” (Dean’s Annual Departmental Report: June 2000 through May 2001; p. 202). Since 2002, the next new Department Head, John Fritch, has continued to employ the Burtis formulation, which is reported in this text.
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